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Nita Umashankar
numashankar@sdsu.edu, 520-971-7070

EDUCATION
	
May 2010
	
The University of Texas at Austin

	Ph.D. and M.S.
	Marketing

	
	

	May 2004
	The University of Arizona

	B.A.
	Honors Marketing, Entrepreneurship

	
	

	May 2003
	The University of Arizona

	B.S.
	Molecular and Cellular Biology



ACADEMIC POSITIONS

August 2018 - Present	                                    Assistant Professor, Associate Professor
San Diego State University			         Marketing
	
	

	August 2010 – August 2018
	Assistant Professor, Associate Professor

	Georgia State University
	Marketing

	
	


PUBLICATIONS
[bookmark: _Hlk147313632][bookmark: _Hlk121728031]
1. Umashankar, Nita, Abhijit Guha, Dhruv Grewal, and Tim Bohling (2024), “Testing Work-Life Theory in Marketing: Evidence from Field Experiments on Social Media,” lead article in Journal of Marketing Research (4* ABS), 1-23.

2. Umashankar, Nita, Hannah Kim, and Thomas Reutterer (2023), “Understanding Customer Participation Dynamics: The Case of the Subscription Box,” lead article Journal of Marketing (4* ABS), 1-17.

3. Umashankar, Nita, Cem Bahadir, and Sundar Bharadwaj (2021) “Despite Efficiencies, M&As Reduce Firm Value by Hurting Customer Satisfaction,” Journal of Marketing (4* ABS), 86(2), 66-86. 

4. Viswanathan, Madhu, Nita Umashankar, Arun Sreekumar, and Ashley Goreczny (2021), “Marketplace Literacy as a Pathway to a Better World: Evidence from Field Experiments in Low- Access Subsistence Marketplaces,” Journal of Marketing (4* ABS), 85 (3), 113–29.
5. Parker, Jeffrey R., Nita Umashankar, and Martin G. Schleicher (2019), “How and Why the Collaborative Consumption of Food Leads to Overpurchasing, Overconsumption, and Waste,” Journal of Public Policy & Marketing (3 ABS), 38 (2), 154-171.

6. Umashankar, Nita, Morgan K. Ward, and Darren Dahl (2017), “The Benefit of Becoming Friends: Complaining After Service Failures Leads Customers with Strong Ties to Increase Loyalty,” Journal of Marketing (4* ABS), 81 (6), 79–98.

7. Umashankar, Nita, Yashoda Bhagwat, and V. Kumar (2016), “Do Loyal Customers Really Pay More for Services?” Journal of the Academy of Marketing Science (4* ABS), 45 (6), 807–826. 

8. Rao, Vithala, Yu Yu, and Nita Umashankar (2016), “Anticipated Versus Actual Synergy in Merger Partner Selection and Post-merger Innovation,” Marketing Science (4* ABS), 35 (6), 934–952.

9. Yu, Yu, Nita Umashankar, and Vithala Rao (2015), “Choosing the Right Target: Relative Preference for Resource Similarity versus Complementarity in Acquisition Choice,” Strategic Management Journal (4* ABS), 37 (8), 1808–1825.

10. Kumar, V., Nita Umashankar, Kihyun Hannah Kim, and Yashoda Bhagwat (2014), “Assessing the Influence of Economic and Customer Experience Factors on Service Purchase Behaviors,” Marketing Science (4* ABS), 33 (5), 673–692.

11. Srinivasan, Raji and Nita Umashankar (2014), “There’s Something in a Name: Value Relevance of Congruent Ticker Symbols,” Customer Needs and Solutions, 1, 241–252.

12. Umashankar, Nita and Raji Srinivasan (2013), “Designing Social Interventions to Improve Newcomer Adjustment: Insights from the Indian Sex Worker Community,” Journal of Public Policy & Marketing, (3ABS), 32 (2), 271–285.

13. Umashankar, Nita, Raji Srinivasan, and Dustin Hindman (2011), “Developing Customer Service Innovations for Service Employees: The Effects of NSD Characteristics on Internal Innovation Magnitude,” Journal of Service Research (4 ABS), 14 (2), 164–179.

Works in Progress

1. [bookmark: _Hlk121728141]Umashankar, Nita, Madhu Viswanathan, and Ashley Goreczny, “Leveraging Technology for Service Inclusion: Telehealth Field Studies with Subsistence Consumers,” under second-round review at Journal of Marketing. 

2. Umashankar, Nita, Rajesh Chandy, and Pradeep Chintagunta, “From Products to People: Repositioning Devalued Consumer Segments,” under first-round review at Journal of Marketing.

3. Natalie Chiasm and Umashankar, Nita, “From Self-Expression to Self-Incrimination: Consumer Responses to Data Threats in a Surveillance Era” under first-round review at Journal of Marketing.

4. MJ Kim, Nita Umashankar, and Sundar Bharadwaj, “Winning at All Costs? How Peer-Based CEO Pay Shapes Value for Multiple Stakeholders,” research ongoing. 

5. Nita Umashankar and Chetana Achar, “Stigmatization and Consumer Deservingness: The Role of Disgust and Perceived Unsafety,” research ongoing. 

6. Christine Moorman, Rajesh Chandy, Pradeep Chintagunta, Gita Johar, Jogn Lynch, Karen Winterich, Linda Price, Nita Umashankar, Maura Scott, Martin Mende, Nailya Ordabayeva, Frank Germann et al., “Better Marketing for a Better World Research Paradigm,” research ongoing. 

AWARDS 

Research Awards

1. [bookmark: _Hlk208254724][bookmark: _Hlk214542849]2025	Fowler College of Business Faculty Fellow
2. 2024 	Distinguished Winner, AMA-EBSCO-RRBM Award for Responsible Research          
                     in Marketing
3. 2024	Financial Times Top 10 Articles Aligned with United Nation’s SDGs
4. 2021 	Finalist, Shelby D. Hunt/Harold H. Maynard Award for most significant
                           contribution to marketing theory, Journal of Marketing
5. 2021 	Finalist, AMA/Marketing Science Institute/H. Paul Root Award for significant
                     contribution to marketing practice, Journal of Marketing
6. 2020 	Outstanding Reviewer Award, Journal of Marketing
7. 2010 	Fisher IMS and AMA Servsig Dissertation Award

Research Grants

1. 2024	$3,000, Graduate Fee Grant, San Diego State University
2. 2023	$3,000, Graduate Fee Grant, San Diego State University
3. 2023	$2,500, Marketing Science Institute (MSI)
4. 2022	$7,500, Seed Funding Grant, San Diego State University Research Foundation
5. 2017	$1,500, Marketing Science Institute (MSI) “Research Accelerator” Grant

Teaching Awards and Invitations

1. 2025	Fowler College of Business Teaching Excellence Award
2. 2024	Faculty Mentor Invitation, International Marketing Strategy Consortium
3. 2024 	Distinguished Mentor Invitation, Doctoral Consortium in Marketing
4. 2017 	National Poets & Quants Top 40 Undergraduate Business Professor Award
5. 2015 	Top Professor in Master’s Program in Marketing, Georgia State University
3.    2014 	Top Professor in Master’s Program in Marketing, Georgia State University
4.    2009 	Excellence in Teaching Award, The University of Texas at Austin, 2009

SERVICE

Academia

1. [bookmark: _Hlk145338665]2023 to Present 	Associate Editor, Journal of Marketing			
2. 2023 to Present	Associate Editor, Journal of Marketing Research
3. 2021 to 2024	Editorial Review Board of Journal of Academy of Marketing Science
4. 2020 to 2024	Editorial Review Board of Journal of Marketing & Public Policy	
5. 2023		Co-Chair, Winter American Marketing Association Conference
6. 2022		Track Chair, Summer American Marketing Association
                                  Conference
[bookmark: _Hlk145339302]Department

1. 2018 to Present	Job Recruiting Committee		
2. 2018 to Present 	Research Seminar Series
3. 2020 to Present	Inclusion Representative

College

1. 2024 to Present	Fowler Associate Dean Search Committee
2. 2023 to Present	Fowler Faculty Advancement and Support Group
3. 2021 to Present	Diversity, Equity, and Inclusion Committee
4. 2018 to Present	Co-Advisor, American Marketing Association
5. 2019 to Present	Advisor, Women in Business

[bookmark: _Hlk208254768]University

1. 2025		International Business Advisory Council
2. 2023 to Present	International Business Case Competition Coach
3. 2021 to Present	Women in Leadership Conference and Programming
4. 2023 Fall	 	Graduate Council Member

Community

1. 2022 to Present	Court Appointed Special Advocate (CASA) for foster youth 
2. 2022 to Present   Pro-bono consulting for non-profits in India and San Diego
3. 2010 to 2022	Co-founder of ASSET India Foundation, provides training for girls
                                  rescued from sex trafficking

TEACHING EFFECTIVENESS 

1. 2024, Fall		Ratings: 5.00, 4.97, 4.95 out of 5 (92.5% response rate)
2. 2024, Summer	Ratings: 4.95 out of 5 
3. 2024, Spring	Ratings: 4.95, 4.93, 4.90 out of 5
4. 2023 		Ratings: 4.96, 4.87, 4.86 out of 5
5. 2022 		Ratings: 4.96, 4.94, 4.73 out of 5
6. 2021		Ratings: 4.98, 4.94, 4.93 out of 5
7. 2020		Ratings: 4.95, 4.92, 4.91 out of 5
8. 2019		Ratings: 4.96, 4.91, 4.91 out of 5

Courses Taught at SDSU (undergraduate): Micro-Internships, Marketing Principles, Marketing Research, Advanced Strategic Marketing.

Courses Taught at GSU (undergraduate and graduate): Marketing Research, Strategic Marketing 

BOOK EDITORSHIP AND CHAPTERS

1. Nita Umashankar (present), “Field Experiments in Marketing,” Handbook of Marketing & Public Policy, Ed. By Maura Scott, Martin Mende, and Kelly Martin. 

2. Nita Umashankar (present), Area Editor for Oxford Bibliographies in Marketing. Oxford University Press. 

3. Yu, Yu, Nita Umashankar, and Vithala Rao, Choosing the Right Target, Lambert Academic Publishing, 2017.

4. Kumar, V., Nita Umashankar, and Brianna JeeWon Choi, “CRM Metrics and Strategies to Enhance Performance in Service Industries,” in The Handbook of Service Marketing Research, edited by Roland Rust and Ming-Hui Huang, 2014.

5. Kumar, V., Nita Umashankar, and Insu Park, “Tracing the Evolution and Projecting the Future of In-Store Marketing,” in Shopper Marketing and the Role of In-Store Marketing, Review of Marketing Research, 2014.

6. Kumar, V. and Nita Umashankar, “Enhancing Financial Performance: The Power of Customer Metrics,” in Handbook of Marketing and Finance, Edited by Shankar Ganesan, Edward Elgar Publishing, 2012.
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